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Is the EU edging towards DTCA?  


Examining the consequences of industry’s latest lobby





by Lisa Hayes





As part of a set of proposals creating a new legal framework for medicines in the EU, the European Commission released a proposal this July which would allow pharmaceutical companies to promote prescription products for three types of illness (HIV/AIDS, diabetes and asthma) directly to consumers during a five-year trial period. Currently, all direct-to-consumer advertising (DTCA) of prescription medicines is banned within the European Union’s member states. While an EU spokesperson stated that the proposal was meant to balance information already available through non-EU websites, some public health advocates believe this announcement may be the first step towards the introduction of direct-to-consumer advertising of prescription drugs to Europe’s almost 400 million consumers.  As little research is available on the public health benefits of DTCA, the question remains: who actually benefits from DTCA--consumers or industry? 





In our lead story, Lisa Hayes reports on the findings of HAI Europe's  international working group on DTCA.





The full story begins on page 2 …
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